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 Main contact: Person to contact regarding entry

	Name:
	

	Job title:
	

	Company:
	[image: image5.emf]

	Address:
	

	

	Email:
	

	Telephone:
	


	 Nominated by: Only if different to the above

	Name:
	

	Job title:
	

	Company:
	

	Address:
	

	

	Email:
	

	Telephone:
	



	 Partners: Please provide below contact details for the organisations you worked with on the project and who are mentioned in the entry 


	

	Have you considered entering other categories in this year’s Awards? Do you have a colleague or associate who might also want to enter? Let us know by emailing wiaa@fav-house.com and we will forward and entry form.
· People Initiative of the Year

· Customer Satisfaction Initiative of the Year

· Most Innovative New Technology of the Year

· Most Innovative Use of an Existing Technology of the Year

· Carbon Reduction Initiative of the Year

· SUDS & Flood Management Initiative of the Year

· FOG (Fats, Oils & Grease) Reduction Initiative of the Year

· Health & Safety Initiative of the Year

· People Initiative of the Year

· Outstanding Individual Contribution to the Water Industry




 Award description

With Corporate Social Responsibility (CSR) becoming increasingly important, the water sector, as with other industries, must make a valuable contribution to improving the public’s quality of life. This award recognises those companies whose community initiatives put the public’s wellbeing first and foremost. The initiative’s effectiveness, contribution to the community and how it fits into a company’s CSR target are crucial requirements for this category.

	• How to enter:

Entering could not be simpler – just complete each section (A, B, C, D, E, F) of this form.

• Eligibility:

The Water Industry Achievement Awards are open to companies of ALL sizes. The initiative, project and/or campaign should either be ongoing or have been completed after February 2010.

• What to include:

The judges will want to know how your initiative, product, technology or management approach made a difference, so explain what it was like before you had the great idea. Include supporting material that is clearly linked to the points you are making, and which specifically shows measurable improvement. This should be clearly identified and could include photographs, press cuttings, awards/certificates, for instance, but don’t overload the judges – only include what is essential to your entry. Your entry must include your company logo and no more than ten different photographs that illustrate your initiative, product, technology or management approach. These must be jpeg or tiff format and 300dpi resolution.


A) Initiative: Please provide a brief outline of the initiative, how it originated, and its objectives (350 words max)

	


B) Benefits: Please provide evidence that the campaign is improving the community’s quality of life and puts the public’s welfare first. (350 words max)
	


C) Innovation: How does this campaign go beyond existing best practice? (350 words max)

	


D) Campaign: Please explain how the campaign’s effectiveness fits into the company’s Corporate Social

Responsibility. (350 words max)
	


E) Sustainability benefits: Show how the campaign improves the company’s wider environmental sustainability

– i.e. demand management, climate change. (350 words max)
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Closing date for entries is


6 January 2011





Sponsors








                O 


